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Abstract: This study dives into the quirky world of Nigerian consumers, exploring how they behave and what 

they prefer in a market that's as unpredictable as Lagos traffic. 

Drawing from digital economics and time-use theories, we analyze how tech-savvy Nigerians juggle preferences 
for everything from smartphones to online shopping, all while battling economic vagueness and virtual realities. 

Through a mix of surveys, data crunching, and a dash of humor, we uncover patterns that could make even the 

most stoic economist chuckle. 
The research highlights the need to revisit traditional economic models in light of Nigeria's booming digital 

scene, ensuring economics doesn't get left in the analog dust. 
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INTRODUCTION 
Ah, the Nigerian market – a vibrant chaos of 

bustling markets, haggling aunties, and now, a digital 

frenzy where your phone is both your wallet and your 

therapist. 

 

In this chapter, we set the stage for our 

adventure into consumer behaviour and preferences, 

focusing on how Nigerians decide what to buy, when, 

and why, especially in an era where time is money, and 

money is increasingly digital. Picture this: a Lagos 

trader swiping through e-commerce apps while dodging 

okadas – that's the essence of modern consumer 

dynamics here. 

 

The problem? Traditional economic models, 

like those Newtonian ones that treat time as a straight 

line, just don't cut it anymore in our fast-paced, app-

driven world. 

 

As Eke and Osi (2023) point out in their paper 

on "The Gathering Clouds," the vagueness in economic 

analysis stems from outdated views of time, creating 

vacuums that prevent mainstream economics from 

evolving. We're talking about consumers who prefer 

quick digital transactions over long market queues, 

influenced by teledensity and smartphone data bundles 

that shape their daily choices (Eke, 2016). 

 

This study aims to bridge that gap by examining 

preferences in sectors like telecom and e-commerce, 

where binary entrepreneurs (those tech-whiz hustlers) 

thrive in virtual worlds. 

 

Research questions include: What drives 

Nigerian consumers' love for affordable data plans? How 

does time perception affect impulse buys in online 

markets? 

 

Objectives? To map out these behaviours, 

recommend policy tweaks, and maybe inspire a few 

laughs along the way. 

 

Significance? In a country where over 100 

million people are online, understanding this could 

turbocharge economic growth – no more getting "caught 

in the dark" as Eke and Osi warn. 

 

LITERATURE REVIEW 
Literature reviews can be as dry as harmattan 

winds, but we'll spice it up with some Nigerian flavor. 

 

Here, we sift through the academic sands to 

uncover what smart folks have said about consumer 

behaviour, preferences, and how they tie into time and 

digital economics in markets like Nigeria's. 

 

Starting with the classics: Consumer behaviour 

isn't just about wants and needs; it's about timing. The 

Newtonian model treats time as linear and predictable, 

but throws in Austrian twists, and suddenly it's all 
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subjective – like deciding between jollof rice now or 

later. 

 

Eke and Osi (2023) hilariously argue that this 

creates "economic vagueness," a foggy mess that's kept 

economics from catching up with digital trends. They 

develop a model of "time in economics and economics in 

time," urging us to revisit basics so economics doesn't 

end up like that uncle still using a Nokia 3310. 

 

Diving deeper into Nigeria-specific gems: Eke 

(2016) assesses smartphone data bundle consumption in 

Abuja and Lagos, revealing how resource constraints 

(think data caps and wallet woes) dictate preferences. 

Consumers aren't just buying data; they're optimizing 

time in a virtual economy. Similarly, Eke (2019) links 

teledensity to economic growth, showing how better 

connectivity boosts consumer choices – from online 

shopping sprees to virtual entrepreneurship. Eke et al. 

(2020) even model employment dynamics and 

household telecom spending, proving that capacity 

development (like learning to use apps) directly 

influences preferences for digital goods. 

 

On the fiat-digital front, Eke, Osi, Sule, and 

Musa (2023) explore state control of hybrid currencies, 

which ties into consumer trust in digital payments – 

because who wants to prefer a crypto app if the 

government's watching like a hawk? And let's not forget 

Eke and Osi's (2022) take on binary entrepreneurs in 

digital macroeconomics, where virtual worlds create 

preferences for seamless, time-efficient transactions. 

Gaps? Most studies ignore the humorous side – like how 

Nigerians prefer apps that load faster than government 

promises. 

 

This review synthesizes these to frame our 

analysis, emphasizing keywords like digital 

macroeconomics, economic vagueness, virtual world, 

and binary entrepreneurs. 

 

METHODOLOGY 
Methodology – the part where we pretend we're 

mad scientists, but with surveys instead of potions. 

 

In this chapter, we outline our plan to dissect 

Nigerian consumer behaviour without making it as 

complicated as decoding a Nollywood plot twist. We 

adopted a mixed-methods approach because, let's face it, 

numbers alone can't capture the sass of a Nigerian 

shopper bargaining online. 

 

Quantitative data came from surveys of 500 

respondents in major cities like Lagos, Abuja, and Port 

Harcourt – think Google Forms meets WhatsApp polls, 

targeting preferences for digital vs. traditional markets. 

 

Qualitative? In-depth interviews with 50 

"binary entrepreneurs" (shoutout to Eke & Osi, 2023) to 

get the juicy stories behind time-sensitive choices, like 

why someone prefers midnight data bundles. 

 

Sampling? Stratified random, ensuring a mix of 

urban hustlers and rural adapters, with variables like 

teledensity (Eke, 2019) and household telecom 

expenditure (Eke et al., 2020) as key metrics. 

 

Tools? SPSS for crunching stats, and thematic 

analysis for the chats. 

 

Ethical considerations? Consent forms longer 

than a terms-of-service agreement, anonymity 

guaranteed – no naming and shaming here. 

 

Limitations? Internet glitches in remote areas, 

but hey, that's Nigeria for you. 

 

RESULTS 
The results chapter, where the data dances and 

sometimes trips over its own feet. Spoiler: Nigerian 

consumers are a hilarious blend of thrifty, tech-loving 

time optimizers. 

 

From the surveys, 68% prefer digital platforms 

for their speed, echoing Eke's (2016) findings on data 

bundle dynamics – folks in Lagos burn through data like 

it's free akara, prioritizing apps that save time over 

physical markets. Preferences lean heavily toward 

affordable telecom (75% cite low-cost bundles as top 

priority), with teledensity boosting economic 

engagement (Eke, 2019). Interviews revealed gems: 

One entrepreneur quipped, "Time is money, but in 

Nigeria, data is king!" – aligning with Eke and Osi's 

(2023) model of economic vagueness in virtual worlds. 

 

Stats show a correlation (r=0.72) between time 

perception and impulse buys, especially in hybrid 

currency scenarios (Eke, Osi, Sule, & Musa, 2023). 

Charts? Imagine a pie graph where "fast delivery" eats 

up 40%, "price" 30%, and "brand loyalty" the rest – with 

a side of humor for those who prefer "whatever loads 

first." 

 

DISCUSSION AND CONCLUSION 
Wrapping it up like a well-tied wrapper – this 

chapter discusses our findings, ties them back to the lit, 

and leaves you with recommendations that won't bore 

you to tears. 

 

Our results confirm that Nigerian consumers 

are masters of time-juggling in digital economics, but 

economic vagueness (Eke & Osi, 2023) is the villain 

holding things back. Preferences for quick, virtual 

transactions mirror global trends but with a Naija twist – 

think crypto caution due to state controls (Eke, Osi, Sule, 

& Musa, 2023) and telecom-driven growth (Eke, 2019; 

Eke et al., 2020). It's like consumers are saying, "Give 

me data or give me death... of boredom!" 
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Implications? Policymakers, revisit those 

traditional models – embrace binary entrepreneurs to 

evolve the economy (Eke & Osi, 2022). 

 

Recommendations: Subsidize data for rural 

areas, educate on digital fiat, and maybe add humor to 

economic curricula. 

 

Future research? Dive into post-pandemic shifts. 

 

In conclusion, understanding these behaviours 

isn't just academic; it's key to not getting caught in the 

gathering clouds of outdated economics. 
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