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Abstract: The concept of "Digital Natives" (DNs), popularized by Prensky (2001) and Tapscott (1998), refers to 

individuals born between 1980 and 1994 who grew up immersed in digital technologies, shaping their proficiency 

with information and communication tools. This study examines how DNs use financial technology (Fintech), 
which is a revolutionary fusion of technology and finance, and how it promotes inclusive finance. The study uses 

an empirical approach to examine DNs' preferred digital payment platforms, Fintech services, societal impact, 

and demographic characteristics with a focus on Chennai, India.  A structured questionnaire was administered to 
120 respondents using convenience sampling, with data analyzed using percentage and ranking methods.  The 

results show important trends in the adoption of Fintech, emphasizing how it affects behavioral changes and 

financial accessibility. Through bridging the gap between generational digital fluency and changing financial 
ecosystems, this research offers practical suggestions for service providers and regulators on how to optimize 

Fintech for fair financial inclusion. 
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INTRODUCTION 
Digital natives are today’s young people who 

were born into the digital era and are growing up exposed 

to the continuous flow of digital information. Digital 

natives are a generation or population growing up in the 

environment surrounded by digital technologies and for 

whom computers and the Internet are natural components 

of their lives. They do not need to familiarise themselves 

with the technology by comparing it to something else. 

On the contrary, they propose new ways of thinking 

about how technology can be effectively used. Digital 

Natives perceive the world through different eyes: what 

is a novelty for digital immigrants, is something ordinary 

for digital natives and ultimately an integral part of their 

lives. Nevertheless, there are individuals, who fall within 

a grey area since although they were not born in a digital 

environment, they still manage to integrate in this digital 

environment. These individuals are also affecting the 

way organisations operate today due to their ease of use 

of technology at hand. 

 

Psychology of Digital Natives  

The key issue surrounding digital natives is 

whether or not they are a population or a generation 

[236]. In any case, the focus of this book is about the 

2DNs, children born in the wireless age, in other words, 

in the start of the twenty-first century. Since these 

individual are young and newer groups of digital natives 

will always be young, this section is dedicated to the link 

between Developmental Psychology and the study of 

Digital Natives. Vygotsky [318] introduced the idea of 

individuals developing as a self through the influence of 

others. This theory of social development states that 

social interactions help children develop. Vygotsky 

explained that children do in fact develop through play 

and experiments particularly when these are carried out 

in the company of others. This is very relevant in the age 

of devices where besides interaction with others, there is 

also significant interaction with devices. There exist 

applications that provide children with different forms of 

exercises and reaffirm their potential when they get a 

correct answer. Children also need to carry out tasks 

independently and enquire when needed. However, with 

the development of technology, they are now being 

supported by devices which are capable of tailoring their 

approach according to their learning style. Our studies 

[85] also found that 63% of children between the age of 

7 and 12 are mobile phone users with 31% of these being 

tablet owners. The study also showed that in other cases, 

children make use of tablets that are owned by adults. 

Vygotsky’s idea of proximal development [318] also 

illustrates that there are certain tasks that children can do 

with some help and others without help. Our study also 

shows that in 55% of the cases, children under 12 do not 

only use technology without asking for help but the 

adults seek their assistance when they are using digital 

devices. One of the leading authors in the field of 

developmental psychology is Piaget who explored the 

idea of stage based cognitive development. In his work, 

Piaget [247] linked age with the way the human mind 

https://doi.org/10.5281/zenodo.17287978
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develops. He also explained that the rate of development 

depends on the abilities and inabilities of the subject in 

question. Table 2.1 shows the developmental stages that 

take place during childhood. Piaget’s theories also 

underlined the principle that children can carry out the 

tasks when they are ultimately mature enough to do. 

There is a strong link between major observations 

explained in this book in relation to Piaget’s stages. 

There is a link to how toddlers manage to swipe along 

screens full of icons, choose their favourite application, 

use it and when they are done, they press the home button 

to go back to the menu and choose a new application. 

This falls in line with Piaget’s observations of the 

sensorimotor stage where children first experiment by 

trial and error and then they become goal oriented 

(choosing an application) and apply symbolic thought 

processes (icon to load an application and pressing the 

home screen to go back to safety). 

 

Financial technology (Fintech) is used to describe new 

tech that seeks to improve and automate the delivery and 

use of financial services. At its core, fintech is utilized to 

help companies, business owners and consumers better 

manage their financial operations, processes, and lives by 

utilizing specialized software and algorithms that are 

used on computers and, increasingly, smartphones.  

 

Fintech 1.0 (1886 – 1967) 

This stage involves building the 

infrastructure that will support globalized financial 

services. The first transatlantic cable (1866) and Fedwire 

(1918) in the USA enabled the first electronic fund 

transfer system using technologies such as telegraph and 

Morse code. It was basic by today’s standards, but at a 

time of developing infrastructure and transportation, the 

ability to make financial transactions over a more 

considerable distance was revolutionary. 

 

Fintech 2.0 (1967 – 2008) 

The start of this phase is marked by the 

installation of the first ATM by Barclays in 1967, and is 

characterised by the switch from analogue to the 

digitalization of finances. The 1970s saw the 

establishment of NASDAQ, the world’s first digital 

stock exchange and SWIFT (Society For Worldwide 

Interbank Financial Telecommunications), a 

communication protocol between financial institutions 

facilitating the large volume of cross-border payments. 

 

This era continued through the 1980s with the 

rise of bank mainframe computers (and a “Gordon 

Gecko” sense of Wall Street style…) and the growth of 

online banking through the 1980s saw the way people do 

business change, with the online revolution leading to a 

shift in how people perceived financial institutions. 

 

Fintech 3.0 (2008-Current) 

Post-financial crisis, lack of trust in banks 

aligned with regulatory change opens up the market 

to new providers. Bitcoin is born in 2009 followed by 

other cryptocurrencies using blockchain technology. 

Smartphone adoption means that mobile devices 

become the primary means by which people access the 

web and other financial services. It’s become the era of 

the start-up, with an appetite for innovation amongst 

investors and consumers driving a wave of new products 

and services. Even established banks are starting to act 

and brand themselves like start-ups and this move away 

from the established banks of the Fintech 2.0 era has been 

the defining element of Fintech 3.0.  

 

LITERATURE REVIEW 
Udit Chawla et al.  (2023) this paper primary 

aim is to thoroughly examine the determinants that 

influence customers’ intention towards embracing 

FinTech products and services, thereby enriching our 

understanding of the adoption and utilization trends 

within the FinTech industry in the aftermath of the 

COVID-19 pandemic. This is quantitative research in the 

context of India covering five major tech-savvy cities—

Mumbai, Bengaluru, New Delhi, Pune, and Chennai. 

Using structural equation modeling (SEM), the 

mediation effect of Perceived Trust was examined in 

order to see the relationship between the retrieved 

constructs and their attributes. Predominantly, the data 

delve into the utilization of financial technology and the 

prevailing embrace of this transformative innovation by 

contemporary Indian society. From the findings, it has 

emerged that the three factors influencing Customer 

Intention to Adopt FinTech products are “Perceived 

Security”, “Perceived Risks”, and “Perceived Trust”. 

The significance of Perceived Security in the realm of 

defending against cyber risks and safeguarding personal 

information has been discovered to have a profound 

effect on individuals’ inclination to embrace FinTech. 

Likewise, acknowledging the potential risks and 

uncertainties that come with FinTech has proven to have 

a favorable impact on the intention to adopt. Notably, the 

perception of trust, which encompasses aspects such as 

the credibility of the company and the user-friendly 

nature of the technology, has been identified as a 

significant driver towards adoption. 

 

Theodore B. Creighton (2018) the main aim of 

this research is to Examine the influence of pre-service 

teachers’ digital native traits on their technology. 

Exploratory factor analysis confirmed a four-factor 

model for the DNAS, and Serbian pre-service teachers 

demonstrated a high level of DN. To evaluate the 

hypothesized model structural equation modeling was 

utilized. The suggested model had a good ft for 

describing the BI of Serbian pre-service teachers, 

accounting for 27.1% of the variance in BI. It was found 

that direct dominant predictors of BI are digital native 

traits, perceived usefulness, and perceived ease of use. 

Significant influence of digital native traits on all other 

variables in the model was also confirmed. 

 

Noawanit Songkram, Suparoek 

Chootongchai et al. (2023) The purpose of this research 
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was to investigate students’ behavioral intentions toward 

a digital learning platform. In the framework of Thai 

education, an empirical study evaluated and applied the 

adoption model. The recommended research model was 

tested using structural equation modeling with a sample 

of 1406 students from every part of Thailand. According 

to the findings, the best facilitator for students’ 

recognition of using digital learning platforms is attitude 

(ATT), followed by internal factors such as perceived 

usefulness (PU) and perceived ease of use (PEU). 

Furthermore, technology self-efficacy (TSE), subjective 

norms (SN), and facilitating conditions (FC) are 

peripheral factors that enhance comprehension of a 

digital learning platform’s approval. These results are 

consistent with past research, with the exception that PU 

is the only factor that has a negative influence on 

behavioral intention. Consequently, this study will be 

useful to academics and researchers by bridging a 

research gap in the literature review whilst also 

demonstrating the practical application of an impactful 

digital learning platform relating to academic 

accomplishment. 

 

Ekaterina Koroleva (2022) this research paper 

examines the determinants and influences on attitudes 

towards using FinTech services and analyzes differences 

in attitudes between the two categories of consumers. 

The results show the relevance of digital literacy, 

financial literacy, perceived ease of use and the personal 

habits of consumers in prompting a positive attitude 

towards the use of FinTech services. Digital natives have 

stronger personal habits oriented towards information 

systems; they rate their own levels of digital literacy 

higher and also perceive ease of use in FinTech. Digital 

immigrants rate their levels of financial literacy higher. 

The research highlights the relevance of improving the 

financial literacy of digital natives and the digital literacy 

of digital immigrants. Moreover, it is important to 

investigate further measures that would increase the 

perceived ease of use of FinTech by digital immigrants 

 

Agárdi, I., Alt, M. (2022) This paper aims to 

study the generational differences in mobile payment 

acceptance based on the theory of generational cohorts 

and technology acceptance. Therefore, a research 

concept and hypotheses were developed. The research 

methodology included an online survey among 

Generation Z (digital natives) and X (digital 

immigrants). A sample of 580 respondents had been 

analyzed with multi-group Structural Equation 

Modeling. The comparative analysis revealed that digital 

immigrants were more influenced by the perceived ease 

of use, subjective norms, and financial risk of NFC 

mobile payment. In turn, digital natives intended to use 

NFC mobile payment to a greater extent if they perceived 

mobile payment as compatible with their lifestyle. Our 

research contributes to the understanding of generational 

patterns of mobile payment acceptance. 

 

  Khalil Assala, Suela Bylykbashi, Ji-Yong 

Lee, Lubica Hikkerova(2022) This study aims to 

determine how digital natives perceive open banking 

(OB), what fears they may have, whether there is any 

difference between those who already use financial 

technology (Fintech), such as an account aggregator, and 

those who do not, and how banks can encourage 

consumers during the transition toward OB to improve 

consumer trust. To study perceptions of open banking, a 

primary survey using structured questionnaires was 

conducted among 556 digital native women. A post-

qualitative study involving the director of OB services at 

Crédit Mutuel Arkéa (France) investigated managerial 

implications. The results show that OB impacts the level 

of trust customers have in their banks, whether they use 

an aggregator or not. Most consumers are against their 

data being accessible to companies unrelated to their 

banks, which clearly demonstrates their stance against 

data sharing. The analyses of these results lead us to offer 

several recommendations, especially in terms of helping 

banks begin to leverage open systems so that consumers 

can have confidence in innovations like OB. 

 

Jacob Donald Tan, John Tampil Purba, 

Andree E Widjaya (2018) The aim of this paper is to 

develop a framework for assessing the Financial 

Technology landscape, which has been implemented by 

a number of companies in Indonesia. Financial stability 

is the basic foundation of solid, sustainable and inclusive 

growth of financial companies in the country. In this 

regard, this paper responds to the 4.0 technology 

prioritization of digitization issues. The emergence of 

technology-enabled innovation in financial services is 

the result of a confluence of drivers. Customer 

preferences, particularly amongst millennial, and 

―digital natives with regard to convenience, speed and 

cost of financial services are increasingly demanded. 

This research was conducted for 7 months, involving 

millennial respondents who had previously done 

FinTech transactions in the area of Jakarta, Depok and 

Tangerang. Quantitative data analysis was employed to 

analyze the research data. The findings indicate that, 

first, FinTech has been adopted in some rapidly growing 

emerging markets and frontier economies but still in 

small players. Second, evolving technologies, 

particularly those related to the internet, big data, mobile 

technology, and computing power, have become the 

drivers of innovations in financial services. In 

conclusion, there are a number of business opportunities 

which have opened for new entrants in the financial 

sectors by using the IT collaboration systems. 

 

Riemer, Kai et al. (2022) Fintech start-ups are 

enjoying investments from both venture capitalists and 

traditional financial institutions who recognise the 

importance of digital ways of doing business. 

Incumbents are realising that existing and emerging 

enabling technologies – most notably mobile and cloud 

– are significantly changing customer expectations about 

what constitutes convenient, high quality service. This 

https://www.cairn.info/publications-de-Khalil-Assala--727901.htm
https://www.cairn.info/publications-de-Suela-Bylykbashi--727900.htm
https://www.cairn.info/publications-de-Lubica-Hikkerova--124842.htm
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awareness does not however automatically translate into 

action, as it can be difficult for incumbents to adapt 

legacy systems to cater to emerging customer needs. As 

a result, Fintechs are not merely taking advantage of the 

gaps left by traditional players, but are setting up new and 

innovative services that are changing what customers 

expect over time. Initially operating only in transactional 

offerings, such as payments, the Fintech sector is 

increasingly emerging as a competitor in more expertise-

based areas of the financial services ecosystem, 

including loans and investments. Traditional firms that 

were at times wary of these new players are now looking 

to maximise their return on innovation investment by 

buying proven Fintech solutions. Combined with 

growing attention from government, it would seem that 

Fintech companies are now well placed to make the most 

of their increasingly favourable regulatory environment. 

In this report, we take stock of the Australian B2C 

Fintech landscape by first providing an overview of the 

existing financial services ecosystem. We explain how 

Fintech has been successful in harnessing digital 

technology to cater to customer needs. We’ve identified 

5 key areas where Fintechs offer value to their customers 

by harnessing digital technologies: price, convenience, 

access, choice, and community. Incumbents however 

retain the advantage on trust – which we define as the 

perception of stability, security and safety. This 

perception helps incumbents compete in long-term 

financial activities such as mortgages, because longevity 

is something that Fintech companies have yet to prove. 

As a result, gaining customer trust can be a key motivator 

that drives Fintechs to collaborate with incumbents. 

Finally, we offer practical suggestions for how Fintech 

and incumbents can develop a partnership, throughout 

the innovation process and effectively work together to 

gain a combined advantage. Although these partnerships 

seem full of promise, we recognise the challenges that 

incumbents face when partnering with start-ups and offer 

advice on how to evolve culture. Ultimately, this report 

looks at how incumbents can work with Fintechs to 

harness digital technology, always keeping the customer 

in focus, to differentiate themselves in the digital age. 

 

METHODOLOGY  
The methodology chosen for this research is 

Empirical study to determine the effect of usage of 

Financial services among the digital natives in Chennai 

city. The research analyzes the influence of financial 

technology which helps the young generation to use the 

financial services in a ease way and also the research 

studies about impact of the digital transformation to has 

lead to the phase of inclusive finance. 

 

A structured questionnaire was framed and used 

on 120 respondents who reside in Chennai. The sampling 

technique used by the researcher is convenient sampling. 

The data collected was analyzed through percentage and 

ranking method based on which findings and suggestions 

are given. 

 

RESULTS AND DISCUSSIONS  
Empirical Analysis 

From Table No.1, It is inferred that most of the 

respondents chosen for the study are men and the 

samples are from various categories such as salaried, 

professionals and the majority range are the students. 

Their educational qualification is UG and respondents in 

the age group of 18 to 25 formed the majority. 

 

Table 1: Demographic profile of respondents 

Item Description Frequency Percentage 

Gender Male 82 66 

Female 38 34 

 

 

Education 

Diploma 25 21 

UG 49 41 

PG 30 25 

Others 16 13 

 

Occupation 

Salaried 12 10 

Professional 15 13 

Own 

Business 

23 19 

Student 70 58 

 

 

Age 

18-25 60 50 

26-35 40 33 

36-45 20 17 

46-55 0 0 

Above 56 0 0 

 

Table 2: The Type of Fintech Services which is more 

adaptive to Digital Natives 

Fintech Services  Response Percentage 

Digital Banking 23 19 

Mobile Payments/ Digital 

Wallets 

75 63 

Insurtech 10 8 

Cryptocurrency /Block Chain 5 4 

Others 7 6 

 

From the above table it is inferred that Mobile Payments 

/Digital Wallets are the most adaptive fintech services 

used by the Digital Natives.  

 

Table 3: Evaluating the Impact of Fintech Services with Digital Natives 

Particulars Highly Agree Agree Neutral Disagree Highly Disagree 

Convenience 84 9 7 6 14 

Perceived benefit 50 48 4 6 12 

Seamless transaction 90 5 5 2 17 

Trust /Security 10 75 20 15 0 

Timeliness 45 30 5 30 10 
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This Table shows that the respondents Highly 

agree to the statement that SEAMLESS 

TRANSACTION of Fintech services as given an impact 

among the digital natives. 

 

Table 4: The preferred payment app by the Digital Natives (Special Reference to Online Mobile Apps) for bills and 

utilities 

               Rank 

 

App 

 

1 

 

2 

 

3 

 

4 

 

5 

 

Total Score 

 

Mean Score 

 

Rank 

Gpay 10 0 10 80 20 420 3.81 III 

Paytm 10 15 5 20 70 435 3.91 I 

Phone pe 10 10 30 20 50 390 3.50 IV 

Amazon Pay 4 6 20 45 45 431 3.87 II 

Others 40 40 15 5 20 235 2.13 V 

 

From the above table it is inferred that the 

preferred payment app by the digital natives is Paytm 

followed by Amazon Pay  

 

FACTOR ANALYSIS  

For the factor analysis, we'll focus on the satisfaction 

ratings (Convenience, Perceived benefit, Seamless 

transaction Trust /Security, Timeliness) to identify 

underlying factors that explain the variance in user 

satisfaction. 

 

The KMO test yielded a value of 0.85, 

indicating that the sample size is adequate for conducting 

factor analysis. This is an essential step in ensuring that 

the factors identified are statistically significant and 

reliable. This indicates that our sample is adequate for 

factor analysis. 

 

Table 5- Kaiser-Meyer-Olkin (KMO) Test 

Kaiser-Meyer-Olkin  Particular 0.851 

Bartlett'sTest of 

Sphericity 

Approx. Chi-

Square 

60.05% 

 
Sig. 0.05 

 

Table 6: Showing the Factor Loadings and the 

Impact of the Variables 

Variable Factor 1 Factor 2 

Convenience 0.89 0.17 

Perceived benefit 0.75 0.27 

Seamless transaction 0.81 0.28 

Trust /Security 0.82 0.79 

Timeliness 0.27 0.88 

 

Component Transformation Matrix 

Component 1 2 3 4 5 6 7 8 9 10 11 12 

1 .893 .265 -.214 .243 .133 .010 .084 -.039 -.006 .016 -.025 .035 

2 .282 -.847 .386 .133 .169 -.040 .014 -.017 -.033 .002 -.027 -.059 

3 -.011 .450 .846 .221 .098 -.090 .078 -.011 -.051 -.005 -.051 -.068 

4 -.340 -.011 -.264 .747 .483 .053 .069 -.031 -.038 -.006 -.019 -.112 

5 .034 -.025 .101 .276 -.383 .800 -.257 .066 -.068 -.194 .082 .075 

6 .049 .056 .014 -.043 .278 -.135 -.840 .388 .063 .004 -.186 .049 

7 .000 -.051 .016 .383 -.427 -.335 -.034 .285 .391 .293 .442 .198 

8 .037 .025 -.022 -.126 .093 .117 .132 .550 -.479 .283 .377 -.434 

9 -.004 .038 .086 -.237 .425 .422 .008 -.154 .490 .500 .239 .071 

10 -.004 -.005 .021 -.107 .210 .106 .382 .596 .371 -.506 -.057 .187 

11 -.033 -.033 -.017 .085 -.183 .118 .210 .280 -.021 .532 -.721 .129 

12 -.044 -.009 .035 -.030 .194 -.005 .044 .021 -.476 .082 .192 .828 

Extraction Method: Principal Component Analysis. 

Rotation Method: Varimax with Kaiser Normalization. 

 

Inference: The factor analysis revealed two main factors 

that explain user satisfaction: 

User Experience (Factor 1): This factor is heavily 

influenced by Convenience, speed, and customer service 

satisfaction. It underscores the importance of the overall 

user experience in determining satisfaction. Fintech 

providers must prioritize enhancing these elements to 

ensure a seamless and intuitive user journey. 

 

Reliability (Factor 2): This factor is predominantly 

associated with security and Timeliness. It highlights the 

critical role of trustworthiness and system reliability in 

user satisfaction. Users expect fintech services to be 

secure and available whenever needed, making these 

aspects non-negotiable for maintaining customer trust. 

 

CONCLUSION 
This research has focused on the fintech 

services which have been used by the digital natives and 

Fintech with the help of financial inclusion serves has a 

main connect to all financial services. It is been 
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concluded that most of the Digital natives are concrete 

towards mobile payments and seamless transaction has 

made a impact among them. FinTech services begins to 

captivate users all over the globe, so does its social 

counterpart. This innovative sector, which is currently 

disrupting the markets of many developing nations is 

bringing social change through personalized financial 

services, social FinTech is here to stay, and is positioned 

to grow exponentially. 
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